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OVERVIEW

Hotel Indigo is an upscale boutique and geography of the surrounding area

brand that delivers a refreshing and while brand hallmarks ensure a consistent

inviting guest experience that is truly  DNA and reliability from location to location.

reflective of the local community. Hotel Indigo properties feature cozy, airy

Meeting the desires of today’s traveller, and inviting guestrooms with oversized 3 2 HOTELS

the brand offers guests an intimate beds, plush bedding with throw pillows,

and approachable boutique experience hard-surface flooring with area rugs,

with the benefits and reassurance of signature murals, and spa-inspired showers; 3'966 RORE

the world’s largest hotel company. a Fitness Studio with cardio equipment 47 T e T T

Each Hotel Indigo property is uniquely and free weights; and Phi Bar & Bistro,
designed to reflect the local culture, character an on-site casual gourmet restaurant.

IHG unveils innovative design and concept for its new boutique brand, Hotel Indigo.

Well suited for conversions and new construction, Hotel Indigo is designed to be 1 HOTEL
located in ‘culturespheres’ — urban, midtown or near urban markets that provide

convenient access to local business, retail, and residential areas as well as the city’s 64 ROOMS
best cultural attractions and activities.

4 HOTELS IN THE PIPELINE

The first Hotel Indigo in Asia Pacific — Hotel Indigo Shanghai on the Bund —

will open in 2010

Hotel Indigo celebrates the opening of its first property in Latin America — Hotel Indigo 2 HOTELS IN THE PIPELINE
San Jose, Costa Rica — and the opening of two milestone properties — Hotel Indigo

San Diego Gaslamp Quarter and Hotel Indigo New York City Chelsea.

DID YOU KNOW?

- Through Hotel Indigo’s Renewal programme, thoughtful changes are made throughout the
hotel to ensure even the most frequent guest has a distinctive and engaging experience with each
and every stay. Creating a sensory experience, the scent, music, menu and wine pairings are
changed to reflect the season.

- Global growth continues with the announcement of new properties planned for Hong
Kong; Liverpool, England and Glasgow, Scotland.
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