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OVERVIEW

One of the world’s most recognised

hotel brands with a global reputation

for service, comfort and value.
Holiday Inn offers today’s business and

leisure travellers dependability, friendly

service and modern attractive facilities

at an excellent value and at convenient

Holiday Inn

also offering leisure travelers a comfortable,
casual atmosphere where they can relax.
And now, a global relaunch of the
Holiday Inn brand family is underway
and expected to be complete by the
end of 2010. The relaunch will improve
quality and service levels, and drive

884 HOTELS

locations throughout the world. Since 1952  consistency, creating a new, more
Holiday Inn Hotels and Resorts have provided contemporary brand image at all
the services business travellers need, while Holiday Inn hotels around the world.

DID YOU KNOW?

- Every year 100 million people stay at Holiday Inn hotels around the world.

- Around the world, three people check into a Holiday Inn every second.

- 9 out of 10 travellers have stayed at a Holiday Inn — more than any other brand.
- Around the world, we’re opening a hotel a day and signing two.

- In March 2009, IHG signed a deal to build the world’s biggest Holiday Inn
in Crocus City, Moscow with 1,000 rooms. This hotel is set to open in 2014.
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So far we've relaunched over 1,800
hotels — more than there are Hilton or
Marriott branded hotels in the world!
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